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Title

	


Key words

Max 5 keywords that capture the contents of your paper

	
	
	
	
	


Region, country

	


Abstract

	


Authors

Identity, job title, affiliation, email
	


Context

Describe the political and strategic context or opportunity for your practice, the motivation, objectives

	


Description

Describe the methodology, tools, process, etc., design and implementation of the approach, obstacles in terms of design or implementation
	


Results
Results, benefits, impact, advantages/disadvantages, bottlenecks, lessons learnt, key success factors, recommendations, perspectives, sustainability, requirements for transferability
Materials, tools, publications available
	


Contact
	Title / First name / LAST NAME
	

	Job title
	

	Organisation
	

	Address
	

	Phone
	

	Email
	


Design

Papers to be considered for the catalogue must include maximum of three pages of text.

Authors must use the provided template.

Joint presentations by technology suppliers (TTO) and technology users (enterprise, VC) will be look at favourably.
Language: English
Submission
Authors are invited to submit electronically to :

coatanhay@mediterranee-technologies.com
All authors will receive an e-mail acknowledgement regarding receipt of their papers.

Deadline for the submission of abstracts is January 31, 2008. 

Contact:
Mathioda COATANHAY

Méditerranée Technologies

coatanhay@mediterranee-technologies.com
Tel: +33 (0)4 91 14 05 68
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